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Marché Beauté
Mass

3% / +40,°

*Estimations L’Oréal en prix net fabricants
hors savons, dentifrices, rasoirs et lames, hors effets monétaires. Estimations 2017 provisoires.
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*Croissance C.A. 2017
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*Croissance C.A. en données comparables 2017
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+7.6%

*Croissance C.A. en données comparables 2017
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Croissance
a deux chiffres’

*Croissance C.A. en données comparables second semestre 2017
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*Croissance C.A. en données comparables 2017



*Source : US maquillage AC Nielsen Année 2017
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VER

DRY HAI

L Earn rewards. Join now/atis
Rewards orealparisusa.com/wWorthite

BAC|

.VE ONE TOO

IECAUSE YOU’RE WORTH IT.™ ©2018 L‘Oréa!USA,

INTRODUCI

ELVIVE

EXTRAORDINARY OIL

REVIVE
DR

AIR

YOUR HAIR IS 10X MORE NOURISHED’
LEAVING IT HEALTHIER, SHINIER

LOREAL




*Croissance C.A. en données comparables 2017
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ACCELERER
NOTRE
CROISSANCE
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MARQUES
GLOBALES
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N°1 mondial
luxe accessible
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Mascara Paradise



Champion
de la beauté naturelle

4 ;%Bm'l me!nun’ ACTIVES
BHAIR FOOD

UNREPAIRING MASK
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THE PIXIE
CREAM-WAX

Playful, supple
& reshapeable hold

INNOVATION

| REVITALIFT
| CICACREME

| LE SOIN REPARATEUR
ANTI-AGE QUOTIDIEN

HYDRATE

RAFFERMIT

'CORRIGE LES RIDES

REPARE LA BARRIERE CUTANEE

A LA CENTELLA ASIATICA

INNOVATIONS
REVOLUTIONNAIRES




GARNICR
FRUCTIS HAIR FOOD
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LA NOUVELLE NUTRITION DES CHEVEUX AFFAMES
LE 1"RHAIR FOOD 98% D’ORIGINE NATURELLE
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['\NOUVEAU REVITALIFT.CICACREMEA LA CENTELLA ASIATICA.
[.LA NOUVELLE FACON DE'COMBATTRE LES RIDES. )
LOREAL

PARIS

I_’OPBRQAL / | 4

. INNOVATION

| REVITALIFT
| CICACREME

| LE SOIN REPARATEUR
ANTI-AGE QUOTIDIEN

HYDRATE
RAFFERMIT
CORRIGE LES RIDES
| REPARE LA BARRIERE CUTANEE

A LA CENTELLA ASIATICA

REVITALIFT |
C I CAC R E M E Eéi%fé,&? iﬁihgggﬁx SENSIBLES

LA CENTELLA ASIATICA, AUSSI APPELEE « HERBE DU TIGRE », 4
EST CONNUE DEPUIS DES SIECLES DANS LA MEDECINE CHINOISE |
POUR SES PROPRIETES REPARATRICES. ELLE EST MAINTENANT

INTEGREE DANS UNE FORMULE ANTI-AGE POUR LISSER LES RIDES

ET RAFFERMIR LA PEAU.

B TEXTURE LEGERE, PEAU IMMEDIATEMENT SOUPLE ET VELOUTEE.
B HYPOALLERGENIQUE. CONVIENT AUX PEAUX SENSIBLES.

PARCE QUE VOUS LE VALEZ BIEN.




Oreal-paris.com

COLOR RICHE SHINE

LACQUERED COLOR, ADDICTIVE APPLICATION

=

TURN ON YOUR SHINE

BECAUSE YOU’RE WORTH IT.

B

LOREAL

PARIS



Give in to lash temptation.
Addictive, buildable volume!

NEW |
fotal _
temptation

MASCARA g

Our formula glides on and
builds with no overload.

7o

BEFORE AFTER

Infused with
coconut extract.

#TOTALTEMPTATION

O I { K ©2017 Maybelline LLC.
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Fquipes locales

talentueuses




r—— = BACK TO SCHOOL
: MAKEUP

Departments

SHARPEN YOUR EYELINER
PENCILS

Ed ) AT ] L |

ghtar. stunning =

DISCOVER

PYTHON

METALLICLIPKIT

Step By Seep J

]

— 10€As. LoOKS, &

HOLIDAY MAKEUP LOOKS

TIS THE SEASON TO SPARKLE &
sLow

amazon
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Maybelline New York
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mascara

All

Shopping

About 129,000,000 resuits

Fk %k k Rating for

PINTEREST

Images  News  Videos  More

46 seconds)

belline.com

4.9-439 reviews

Discover the Full Fan Effect. Capture Lashes from Root to Tip with Maybelline.
Foundation Finder - Maybe She's Born With It - Make IT Happen - Backstage NYFW Looks

Brands: Great Lash, FIT Me, Baby Lips, Volum' Express Falsies, Eye Studio, Color Sensational, SuperStay
The City Mini x Shayla - New Makeup Products - Great Lash® Royal Blue - Discover Brow Drama™

Revlon® Official Site | Mascara
(&9) www.revion.com/Mascara ~
Find Lash Looks to Love with Revlon's Mascara Collection. Buy Online Today!
America's #1 Lip Brand - Live Boldly - New Shades to Love

Revlon ColorStay™ Eye - Revion Mascara Collection - Revion® Créme Eye Shadow

@ New York - 1 retailer nearby

Mascara | L'Oréal Paris X-Fiber Mascara

www.lorealparisusa.com/Voluminous/X-Fiber v

Mascara | Maybelline Lash Sensational® | maybelline.com

Primer and Fiber Mascara that Adds Volume and Length for an Intense Eye Look.
Expert Beauty Tips - Lengthen & Extend Lashes - Makeup Tips & Tutorials - Fiber-Rich Mascara

v a

Settings  Tools

Top Rated Mascara Product | For All Lash Types | COVERGIRL.com

Mascara | Ulta Beauty
www.ulta.com/makeup-eyes-mascara?N=26yg
Shop ULTA for the best mascara in lash lengthening & volumizing formulas. Find waterproof mascara for

GOOGLE SEARCH

[Fmotie

www.covergirl.com/So-Lashy ¥
Transform Short, Sparse, Shy Lashes To Dark, Bold, & Sexy W/ So Lashy! Mascara.

s
R

BACK.NEW Maybeline SuperStey Foundation {First mpression

jew & Dermo) AcneFair Skin

GIGIHADID X MAYBELLINE REVIEW .. FIRST IMPRESSIONS.

TESTING NEW DRUGSTORE MAKEUP! Maybellne Fist Imressions
Rorette Avisa Drugstore Series

Maltriser

la multiplicite

des “

touchpoints”
digitaux



US
BEAUTY

15 NOVEMBRE 2017

MAYBELLINE
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lorealmakeup @ « Abonné(e)
Paris, France

LoREAL

lorealmakeup 4 @ Stunning @doutzen
dressed with @balmain & starring strong
& powerful makeup by @thevalgarland g
@ at the Défilé L'Oreal Paris #worthit
#lorealpfw #lorealparis #makeup

nityaloves c& @1

antoniochadom The best
zahra.ghafariii € @@
astrolog_evsevia Wow@® © @ w@
about.stella So Beautiful

jackson_deparys Strong look ! Thank u 4
hav followed me

a'pp-gram 0000880606999

soubhaginimulia Wow

sn0b_enjy Flawless

LOREAL

w ad
.‘l;.

L'OREAL PARIS

1,8 milliara

Impressions
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FOND DE TEINT FONDANT
UNIFIANT PERFECTEUR

S'AJUSTE ALA COULEUR &
TEXTURE DE VOTRE PEAU

Le “preci
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Chine T-Mall
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Moisturizing Long Lasting  High Color Payoff
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: 4.1 " Fab Offers At Nykaa's Republic Day Mega Sale v, = 4 | Q Store&Events & Gift Card © Help — 4
Im CATEGORIES BRANDS BEAUTY ADVICE POPUPS « Maybelline New York X 2 Account &
Makeup Skin Hair Appliances Personal Care Natural Mom & Baby Wellness Men Fragrance LUXE m

Home > Brand > Maybelline New York

MAYBEL LINE

NEW
BOLDLIPS THAT

AVBELLINES

4 —
ARG

Maybelline New York(465 Items)

AYBELLINE

Y CATEGORY @  PRICE @  COLOR €  GENDER @  OFFERS @  OTHER © = POPULARITY
Maybelline Bestsellers View Al
T
1 Offer | 1 Offer 1 Offer

Maybelline New York The

Colossal Volum Express...
Rs. 340 Rs425 [-20% |

2 Shades

Fokokkvly (1439)

Maybelline New York
Color Show Matte Lipstick
Rs. 260 Rs325 [-20% |

12 Shades

ook vy (3275)

Maybelline New York
Color Sensational Lip...

Rs. 400 Rs—500- [-20% |
8 Shades

Fodok kv (1713)

Maybelline New York Lash
Sensational Mascara

Rs. 420 Rs-525 [-20% ]

2 Shades

Fdodok e (1407)
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4 LEVIERS

Marques
clobales

) Innovations
révolutionnaires

Marketing

reinventé

3

4 ‘ Omnicanal




SUPERIEURE
EN CROISSANCE
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