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Our medical strategy is bearing fruit

General
Practionners Dermatologists Pharmacists

#1 most trusted source*

*IRI shopper study, carried out in September 2021 among 1,203 people, Men and Women, hygiene and beauty buyers, responsible or in part for the purchase of everyday 
consumer products. Representative sample of HB buyers on sex and age and nat rep on CSPs and regions.
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+31.8%

2021 like-for-like growth

+55% vs 2019

A record growth for the division



C1 - Internal use*Internal worldwide sell-out consolidation, pro channel excluded, YTD21 ending November

x2.5
+12%

Dermocosmetic Market* Sell-out

We grew faster than the market
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The division strengthened its leadership 
in "medical beauty"
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4
Success
factors
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1
4 complementary
brands
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#1 Dermocosmetic
Brand

Growth

Skincare brand

+28%

#7

#1 dermocosmetic brand: internal worldwide sell-out consolidation, pro channel excluded, YTD21 ending November
#7 skincare brand: internal estimation based on Euromonitor all channels data)
+28%: 2021 like-for-like growth
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Record growth
+75%

Dermocosmetic
brand

#3

+55%

2021 like-for-like growth
*internal worldwide sell-out consolidation, pro channel excluded, YTD21 ending November

*
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Facecare cleansing
USA market

#2

US Nielsen and Rakuten retail panels, FY2021, in value



C1 - Internal use

Medical aesthetic
skincare brand

worldwide**

#1

+31%

*2021 like-for-like growth
**Kline, Medical dispensing channel, FY2021 in value

*
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+9%

2021 like-for-like growth
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Medical
leadership

2
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+26%

Doctor Partners
220 000 

+ Pediatricians
+ General practitioners
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Scientific 
Publications

x2~~
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Dermatologist recommended
skincare brand in the US

#1
Medical Aesthetic Skincare 

Brand Worldwide

#1

Most recommended brand 
by dermatologists

#1
#3

La Roche-Posay, Vichy and CeraVe: Survey conducted among the dermocosmetic market carried out by A plusA and other partners between January 2021 and July 2021, involving dermatologists in 34 countries, representing more than 80% of 
the worldwide GDP’
SkinCeuticals: Kline study confirming SkinCeuticals as the #1 Medical Aesthetic Skincare Brand Worldwide in 2020

Prescription leadership
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Digital leadership

3
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20 M 
diagnostics

10 M 
diagnostics

Leading digital advocacy & services



C1 - Internal useSales achieved on our brands own websites + estimated sales achieved by our brands corresponding to sales through our retailers’ e-commerce websites (non-audited data).

>1.2B€

Ecommerce has continued to boom
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+ 49% + 31%

North America North Asia

+ 33%

+ 20%

Europe

Latin America

Sapmena

+ 34%

SSA

+ 34%

International 
expansion

4
All regions > +20%

2021 like-for-like growth
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Exceptional teams
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Will the performance continue?
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Will the performance continue?

It will!
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Skin issues are on a constant rise1

2 Billion
people
suffering from 
skin disorders*

*R J Hay et al. The global challenge for skin health. Br J Dermatol 2015;172(6):1469-1472.
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Very Strong

Launch Plan
2022
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Powered by 
endolysin

microbiome
science
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Medical platforms opportunities2
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Step change skin health management
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Great reservoir for growth3
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Health is the future of beauty
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Disclaimer
This document does not constitute an offer
to sell, or a sollicitation of an offer to buy,
L’Oréal shares. If you wish to obtain more
comprehensive information about L’Oréal,
please refer to the public documents
registered in France with the Autorité des
Marchés Financiers (which are also
available in English on our Internet site:
www.loreal-finance.com).
This document may contain some forward-
looking statements. Although the Company
considers that these statements are based
on reasonable hypotheses at the date of
publication of this release, they are by their
nature subject to risks and uncertainties
which could cause actual results to differ
materially from those indicated or
projected in these statements.
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