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2024 sales

7.0B€

2024 like-for-like sales growth adjusted from the plant insurance benefit of 2023: +10.7%.

Like-for-like growth

+9.8%
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(1) bps: basis points.

26.1%
+10bps vs year ago

Profit

(1)
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a year of 2 halves
2024
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Dermocosmetics market
2024

+7.8%(1)

(2)

x1.3

LDB overperformed the market

(1) L’Oréal beauty market estimates FY 2024 based on manufacturer’s net prices, excluding soap, toothpastes, razors and blades. Excluding currency effects. (2) 2024 like-for-like sales growth versus market evolution .    
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Internal medical beauty market estimation in sell out, in value,  combining retail  (YTD 2024 ending november) and medical dispensing  (2024) . 

2017 2024

Player N°2

25.5%

We consolidated our leadership

24.7%

22.5%

20.3%

16.9%

14.2%
13.4%13.1%
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4 key
success
factors
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01
The strength
of our brands 
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#5
vs 7 in 2023

2 of our brands in the top 5
Global skincare ranking all channels 

#3
vs 4 in 2023

3rd party data (Euromonitor), sell-out in value, full year 2023 and estimated full year 2024, on total skin care = face+body+sun, all channels.
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(1) 2024 sales.  -  (2) 2024  like-for-like sales growth.

2.9B€
+13.1%(2)

(1)
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Sales 2017
Acquisition

0.14B€

Sales 2024

2B€

14x
Bigger
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2nd biggest share winner

+0.4pt

+0.8pt
N°1

N°2
Internal omnichannel dermo market estimation of value market shares gain, combining all available retail panels  (YTD 2024 ending november).
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3rd party datas, in value,  USA (retail panels + medical dispensing)  full year 2024.

N°1 -
Consolidated  position in 

total skincare across all channels 
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2024 sales.

International
=50% of Cerave sales 
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+11.5%

2024 like-for-like sales growth. 
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The best ever
brand innovation 
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02
Medical leadership

(1)  Medical dashboard.

Doctors
310 000

(1)
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Most prescribed brands by dermatologist

International Dermatologists Barometer, conducted by a 3rd party in H1 2024, covering 31 markets. Vichy #2 ex aequo. 
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N°1 worldwide

N°3 worldwide

Medical aesthetic leadership

3rd party data (Kline medical dispensing), manufacturer’s net prices, FY24 - USA + China + Europe.
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03
Digital leadership
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+23%
E-commerce N°1

in Medical advocacy 

(1) Like-for-like sales growth.
(2) Measurement influencer Marketing / Traackr, Domo.

(2)

(1)
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04
International expansion 
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+12%
Emerging markets

+9%
Mature markets

2024  like-for-like sales growth. 
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Flat market

Mainland China

+14%
(1)

(2)

(1) 2024  like-for-like sales growth.
(2) L’Oréal beauty market estimates FY 2024 based on manufacturer’s net prices, excluding soap, toothpastes. razors and blades. Excluding currency effects.
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North America

+7%

Contributor
to market growth 

N°1
(3)

Outperforming
the market 

(1) 2024  like-for-like sales growth.
(2) L’Oréal beauty market estimates FY 2024 based on manufacturer’s net prices, excluding soap, toothpastes, razors and blades. Excluding currency effects.     
(3) Internal omnichannel dermo market estimation, in sell out , in value, combining all available retail panels  (YTD 2024 ending november).

(1)

(2)
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Europe

+10%

2024  like-for-like sales growth. 
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+49%
Sub Saharan

Africa

2024  like-for-like sales growth. 
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India 

Cerave
expansion
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Outlook

2025
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Dynamic
dermo market 

above total beauty 
~+2pts

L’Oréal beauty market estimates FY 2024 based on manufacturer’s net prices, excluding soap, toothpastes, razors and blades. Excluding currency effects.  
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Rise of skin pathologies Boom of aesthetics
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on winning
We will carry
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Under potentialized consumer targets

Boomers Males
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Males
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more prone
to skin issues 

2X

3rd party data, Ipsos 2022.

Boomers 
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Intensive Moisturizing lotion 
[5% HYDRO-UREA ]
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Haircare 
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Dermatological 
haircare brandN°1

Internal omnichannel dermo market estimation, in sell out , in value,
combining all available retail panels  (YTD 2024 ending october)  in markets where Dercos is present.
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Innovation
stimulus

weight of business
of innovation  

+2pts
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Dermatological 
Golden Standard efficacy High tolerance 
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Innovation in 
Age management

LIFACTIV
COLLAGEN SPECIALIST 16
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Innovation in

Photoprotection
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Boom of 
aesthetic
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Topicals Procedures Oral Supplements

The future of beauty
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Innovation in 

Aesthetics 

ADVANCED RGN- 6
[Eperuline + Glycopair]
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Innovation  
Oral supplements

BIOREWIND
Patented  CORExtract biotechnology
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Our brands shape
the future of beauty
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Thank

you
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“This document does not constitute an offer to sell, or a solicitation of an offerto buy,
L’Oréal shares. If you wish to obtain more comprehensive information about L’Oréal,
please refer to the public documents registered in France withthe Autorité des
Marchés Financiers (which are also available in English on ourInternet
site: www.loreal-finance.com).This document maycontain some forward-looking
statements. Although the Company considers that these statements are based on
reasonable hypotheses at the date of publication of thisrelease, they are by
theirnature subject to risks and uncertainties which could cause actual results to
differ materially from those indicated or projected in these statements." Anyreuseof
images and content isprohibitedand/or subjectto priorauthorization.”

Disclaimer
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