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SOLID GROWTH

OUTPERFORMING
THE BEAUTY MARKET

MV LOREAL

T L'Oréal beauty market estimates based on manufacturer’s net prices, excluding soap, toothpastes, razors and blades. At constant exchange rate.
22024 like-for-like sales growth.



PERFORMANCE BY REGION

EUROPE

+8.2%

LOREAL 4 I
r ¢ NORTH ASIA

3.2% | -2%

s LOREAL | MARKET

2024 like-for-like sales growth.

L'Oréal beauty market estimates based on manufacturer’s net prices, excluding soap, toothpastes, razors and blades. At constant exchange rate.



A TALE OF

TWO CITIES
LOREAL
+8%

like-for-like
(excluding North Asia)

12024 like-for-like sales growth.



REDUCEDEXPOSURETO///
THE CHINESE ECOSYSTEM!

2024

17%

of sales

2 Mainland China, Hainan and Hong-Kong SAR.



A MORE BALANCED FOOPRINT

éfg“&

SAPMENA-SSA™ . " -

LATIN AMER

8%

-~

9%

Breakdown of 2024 sales (% of total).
" South Asia - Pacific - Middle East - North Africa/Sub-Saharan Africa.



HIGHLIGHTS
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d on 2024 sales.
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EUROPE

a

BIGGEST CONTRIBUTOR

. 1O GROV

Y +8.2%
- e




- HIGHLIGHTS

EMERGI§ G MARKETS

6%

contribution to growth

- 516%

- of sales

"Based on 2024 sales.



TOP-LINE GROWTH

STRONG A&P
INVESTMENTS

RECORD HIGH
GROSS MARGIN

. wproRr




HIGHLIGHTS

A RECORD OPERATING MARGIN

19.8%
19.5%

19.1%

18.6% 18.6%
18.3%

18.1% 18.0%

17.8%

17.3%
17.0%

2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 plop 2



HIGHLIGHTS

CONTINUED FUEL BEHIND OUR BRANDS

+10 Bps

on a comparable basis

13 357

12 059 IR

31.5%
10 951

32.8%
9208

8145 30.8% 8 648

30.9%
7360 7 264 L 30.2%

6 559 29.1% 29.99 29.4%

29.1%

2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 plop 2

1 Based on 2024 figures.



 HIGHLIGHTS
DIVIDEND IN EUROS

7 00

2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024



HIGHLIGHTS

ECOVADIS

PLATINUM
MisliEa]

70
LA LDN

— A

ecovadis B

Sustainability Rating

JAN 2025
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PARTNERSHIP

de toutes
beauics.

Objets et représentations de la beauté :

un récit a retrouver dans les salles du musée

Ce parcours inédit a éué créé
avec le soutien de

s LOREAL

GROUPE
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BEAUTY MARKET WILL CONTINUE TO GROW

+8% +8%

+6% +6%

+5% +5% +4.5%
+4% +4% +4% +4% i

2020

2013 2014 2015 2016 2017 2018 2019 2021 2022 2023 2024 2025

-8%

! L'Oréal beauty market estimates based on manufacturer’s net prices, excluding soap, toothpastes, razors and blades. At constant exchange rate.



EAUTY///

STIMULUS PLAN

LA ROCHE-POSAY

OIRE DERMATOLOGIQUE

ANTHELIOS
UVMUNE 400
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CONSUMER
RECRUITMENT




LOREAL

L U X E /

CHAMPIONING
THE

FRAGRANCE
BOOM
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VALENTINO H

Aeésop.

Virére

Eau de Parfum
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EXPERIENTAL LUXURY
&
WELLNESS



LOREAL

PROFESSIONAL PRODUCTS

T HE ClmAMIE @IN
OF

PREMIUM
PROFESSIONAL
HAIRCARE




LOREAL

Dermatological Beauty

,'J“Zﬁ'l:;éJg;;;,»ﬁ; Anti-Dandruff DERCOS

Hydrating T-_'IECHNIQUi
EXPANDING e Saroo E s i

@ PIRTHONEERS Anti-pelliculaire

A ; SHAMPOO .
Al L . - HYALURONIC ACID
S==5:7.4 ninates up to 100% of visible flakes 2

without disrupting the scalp barrier” DERMATOLOGICAL
Leaves hair feeling healthy & soft ggleDlpllg%NlNG
DANDRUFF

&ITCHY SCALP
PELLICULES

& DEMANGEAISONS

ALL HAIR TYPES

TOUS TYPES DE CHEV

SHAMPOOING
DEMELANT
TRAITANT

2008

— Sensitive scalp —
Cuir chevelu sensible

Trio Luxe . . VICHY
Moisture Treatment™ g (AvoTATONRCS
++
skinbe+ter

———SCIENCE®
05f.c.©15ml
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R&
INVESTMENT

iINn Million euros

877 214

748 761 194 o4

680
3%

of sales

2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024

1 Based on 2024 figures.
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GREEN & BIOTECH REGEN BEAUTY & LONGEVITY

AoLls K1 #88%  Debut’

SHINEHIGH INNOVATION

SYMATeSEe | time—Iine
4

exvlab protoga® SENISCA
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R&|!
PARTNERSHIPS

- N\ 1
*mlcrophgt VEMINSYN

Opalux  SZENTRAXA
MICROBIOME

MICREOS HelloBiome

1 | .
(Pan () plantible

AUGMENTED BEAUTY | FRAGRANCE / COLOR
; v COSMO y
J) Breezo M ete r EASYTE ’ INTERNATIONAL FRAGRANCES @ VIVIdye

DVISCO @

COSMETICS

Zuvi seB NAN@MED mazoa
YOUWE  Qjosa  prinker ——
: ' - Bakar
@ ismart LUMIRITHMIC QNanoEntek cnrs Sta.nfc.’rd ? HARVARD s Labs
University UNIVERSITY v Poweredby QB3
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AUGMENTED
BEAUTY
WITH Al

,,..i‘j N
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ED‘ AUGMENTED,  AUGMENTED AUGMENTED
A&P ROI ¢ PEATIVITY CONSUMER
SERVICES

LLLLLL

CRENTECH ® BeautyGenius

eeeeeeeeeeeeeeeeee




HARMONIZING

%

\GILITY & SCALE
EFFICENCIES




SIMPLIFIED
ORGANIZATIONAL
STRUCTURE o

EUROPE EXAMPLE ’; ELUX

FROM 25 COUNTRIES
TO 8 CLUSTERS

W




SHARED SERVICE CENTERS

NORTH AMERICA
Tampa

T ey g
'*g $ SO

LATIN AMERICA
Mexico City

N

# o EUROPE (Eastern)

EUROPE (France)
Paris ‘ré

EUROPE (Western) Z1

Madrid

SRS

Warsaw
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CONQUEST

OF NEW SPACES

IN THE BEAU T Y G,
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TECHNOLOGIES
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USA

PORTUNITH

of sales

T of L'Oréal Sales.



' REGIONAL CONQUESTS |

: .

US POPULATIO
GROWTH

POTENTIAL CONSUMERS

- +12M

by2OBO

TSource: World Data Lab Consumer Class population
with daily spending over 12$ PPP.




US
LEADERSHIP

IN MAKE-UP
& FRAGRANCE




REGIONAL CONQUESTS

US DEMOGRAPHIC
DYNAMISM

MULTI-RACIAL POPULATION
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US AFFLUENT —
CONSUMERS -8

1/3 -

PRADA

OF GLOBAL A\% * B
AFFLUENT POPULATION N =%
/ \ DA V-
S e
60% : |
o A

OF GLOBAL
SPEND

PRADA
PARADOXE

THE REFILLABLE FRAGRANCES

Source: World Data Lab Consumet Class population adid spending wi



REGIONAL CONQU

UNIQUE PORTFOLIO
TAVAR =

18 AMERICAN BRANDS




REGIONAL CONQUESTS /

EMERGING MARKETS
DEMOGRAPHIC

y
2Bn +500M

OF OUR POTENTIAL BY 2030

CONSUMERS

S



REGIONAL CONQUESTS

EMERGING MARKETS

o o
- DOUBLING SALES

IN 4 YEARS

- 3.5Bn /Bn
A13% >16% /|

of sales of sales L -
: \\



REGIONAL CONQUESTS

LOREAL

Capital
Eﬁgrkets

Singapore & India



REGIONAL CONQUESTS

RISE OF AFFLUENT
A (| ASS

TR

E-COMMERCE
DEVES®OPMEN




REGIONAL CONQUESTS

EMERGING MARKETS
WHITE SPACES
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LOF\’EAL eSSIe Mlxa Cera@ \H\] \\I MUGLER DIESEL WC ]‘lb BIOT'_ERM Apgop KERASTASF RFDKF]\
R URBAN DECAY CARlTA
NY'> VICHY | skinbe+ter ARGS LANCOMI 8 I R LOREAL #matrix
®ARNICR T M = SCience AZZARO - [Sroressionnet]
LAROCHE POSAY vikiora o RALPH LAUREN PRATS . N ) / v My
MAYBELLINE B SKINCEUTICALS "l s shuvemura % SESRECTOGY
NewYonK é ) ' JESSANTAURENT VALENTING Maison Margicla e

Source: Internal data.



RIGHT FOOTPRINT
1O DRIVE EXPANSION

incl. FRANCE

NORTH
NORTH & ASIA
AMERICA

S JAPAN

INDIA

SAPMENA .

@® 36 manufacturing
Plants in 2024

specialized by LATIN
technology AMERICA

BRAZIL

SOUTH AFRICA

O 6 R&l regional hubs

SUB-SAHARAN
AFRICA
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CONSUMER CLUSTER CONQUESTS

RECRUITMENT
POTENTIAL

"L TARGET
['INFTHE NEXT DECADE

2Bn
LOREAL

ONSUMERS /

LOREAL POTENTIAL
CONSUMERS CONSUMERS




CONSUMER CLUSTER CONQUESTS

QlF
POTENTIAL CONSUMER

+150M

By 2030

Source: World Data Lab Consumer Class population with daily spending over 12$ PPP.







CONSUMER CLUSTER CONQUESTS

GE

OVER THE AG

/ IN 2030

MORE DISPOSABLE INCOME

MORE SOPHISTICATED
BEAUTY ROUHINES

Source: World Data Lab Consumer Class population with daily spending over 125 PPP.



'CONSUMER CLUSTER CONQUESTS

#: R e

GEN A WILL
y COMING OF AGE

. +200M

BY 2038

N

a Lab Consumer Clqs}populdm‘Q




CONSUMER CLUSTER CONQUESTS

WITH INNOVATION

Foaming
Cream
Cleanser

ERR D

Clears acne pimples
” & blackheads, helps prevent
© new acne & allows skin to heal

Maintains the skin barrier
& leaves skin feeling comfortabll

TRULY TARGETED
ACNE-CLEARING
SOLUTION
% DAILY USE 4% BPO
~—




CONSUMER CLUSTER CONQUESTS

MALE PRODUCTS

<10%

OF GLOBAL BEAUTY MARKET

1/4

OF GLOBAL BE
USAGE

| k

Source: Internal sizing from BMS, Euromonitor and Kantar consumer



CONSUMER CLUSTER CONQUESTS

MEN

CATEGORY OPPORTUNITIES

A

Anti-Da‘ndruff
Hydrating
Shampoo

PYRITHIONE ZINC
ANTI-DANDRUFF
SHAMPOO £

Eliminates up to 100% of visible flakes
E RCOS without disrupting the scalp barrier”
TEC

H N1 QUE ing healthy & soft

WOMEN MEN
‘ el Hair care 59% 41%

'y Fragrances 66% 34%

Leaves ha:

7 Wih 3 essential ceramide Il i 1 ;" i 4
Anti dandruff B = mmseree i M.
Anti-pelliculaire B§ EEEsae o —‘i

aw . g LOREAL | (i p A ’ e i
Fraro | EVIVE ;?%—.v;, Face cleansing 7T% 23%

AMPOO X
S —
2

"—z‘ CONTROL

P DERMA

#

Sarn porvvew <\
| rv W W™ N
 J F 81% 19%
- : o b “ ace care o o
OWTH B : \
ANTIFALLSCALPSERUM | VALENTINO
+7000 ) g A\
S AMPOO NEW HAIR FIBERS | \
S DEMELA A DDA A ~N)
RA A | ) A
- oy GROWTHESTRENGTH ‘tl" W WV W VYN
20dd 8 /s COMPLEXWITH | AR, A
| [AMINEXIL-R™] )
— Sensitive scalp — S A/
Cuir chevelu sensible ?_J{

............

3WEEK CURE

Source: Internal sizing from BMS, Euromonitor and Kantar consumer usage panel.



~ CONSUMER CLUSTER CONQUESTS

‘ S“h \ -

b " I:.
R -\h-‘.
11 ] !

MEN
BN GING ROUTINES

%.

PENETRATION OF
FACIAL SKINCARE & CLEANSING

CHINA EURCEE

91%




CONSUMER CLUSTER CONQUESTS

~  MEN
GIONAI_ AR TIES

N
1/2

N OF
GARNICR

CONSUMERS IN INDIA




RIOAFENIFAL CONSUMIERS

Source: World Data Lab Consumer Class population with daily spending over 12$ PPP.



O+ COHORT
A 2020

BOOMERS GEN X

0%

IN DEVELOPED MARKETS

Source: World Data Lab Consumer Class population with daily spending over 12$ PPP.




 CONSUMER CLUSTER CONQUESTS /

60+ SPENDING POTENTIAL

/

Boomers 6 O -+

Gen /

OF THE POPULATION

$250 | - &
ADVANCED S170 . ~
ECONOMIES - .

OF BEAUTY DEMAND
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OF THE FUTURE




NEW TECHNOLOGIES

{J‘(\)/NGEVITY
FOR LONGER
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LOREAL

| LONGEVITY
W INTEGRATIVE
" SCIENCE
15 YEARS
OF ADVANCED RESEARCH

38 SCIENTIFIC PUBLICATIONS



NEW TECHNOLOGIES M

LOREAL
LONGEVITY
SKIN WHEEL

POWERED /

BY Al LONGEVITY CLOUL

.

267 BIOMARKERS \
/‘ \



NEW TECHNOLOGIES

Cell

ANCOME
ABSOLUE

LONGEVITY

THE SOFT CREAM



NEW TECHNOLOGIES

BEAUTY \
PLEMENTS

MARKET

15Bn

~+{ %

L ONG-TERM GROWTF

eauty supplements with proven scientific impact (women’s health, microbiome, sleeping care).



BioRewind
Skin Health Dietary Supplement

++

skinbe+ter

Promotes skin health and visibly improves skin quality, including
radiance and texture, combating visible signs of aging caused by
the accumulation of Advanced Glycation Endproducts (AGEs)
due to age, diet, and environment.”

SCIENCE®
60 Capsules




* NEW TECHNOLOGIES /

DP;VICES .

_

. 3

-

LOREAL

PERSO / F HASTA Cell BioPrint







NEW TECHNOLOGIES

~d

irLight P

N\

(O

Christelle M.

AVIS SPONTANE

le meilleur

Marie

¢a change la vie!

AVIS SPONTANE

amazon

Vicky Rehling

Mina

© AVIS DE TESTEUR

Impressionnant
Voila un séche
technologie. |

Fantastic dryer!!!!

Verified Purchase

amazon

Miaya

Ln84

AVIS SPONTANE

Révolutionnaire

The perfect hair dryer

Verified Purchase

volutionnaire




'NEW TECHNOLOGIES

/

OBSERVATION
& PARTNERSHIPS

AAAAAAAAAAAAAAAAAAAAAAAAAAAA

skinbe+ter

SCIENCE"®

OUR BRANDS

CHINA

FUNCTIONALAB

CANADA

PARTICIPATIONS
IN CLINICS

GALDERMA

EST. 1981

SCIENTIFIC
PARTNERSHIP
& 10% PARTICIPATION






THE
NEXT CHAPTER

OF THE LIOIR[\E'S‘L




SCIENCE
AT THE HEART
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et site: www.loreal-finance.com). This document may
. considers that these statements are based on
y nature subject to risks and uncertainties which
d in these statements.”



