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MASS 
MARKET
GROWTH

≃+6%

L’Oréal internal estimates  
excl uding soap, tooth paste and razors. 2024 provisi onal esti mates .  Net manufacturing pri ce (sell -in).  Growth at constant exchange rate



+5.4%

2024 CPD like-for-like sales growth



+9.2%
THE WORLD’S 

LARGEST BEAUTY 
BRAND

2024 CPD like-for-like sales growth; L’Oréal consolidated panel data (Nielsen, Circana, Rakuten, Profitero, Smartpath, NINT)



+9.2%
THE WORLD’S 

LARGEST BEAUTY 
BRAND

2024 CPD like-for-like sales growth; L’Oréal consolidated panel data (Nielsen, Circana, Rakuten, Profitero, Smartpath, NINT)



NATURAL 
INGREDIENTS
AUGMENTED
BY SCIENCE



WORLD’S #1
MAKEUP
BRAND

L’Oréal consolidated panel data (Nielsen, Circana, Rakuten, Profitero, Smartpath, NINT



2X 
THE MARKET

IN EUROPE & THE U.S.

2024 CPD like-for-like sales growth – CPD Omnichannel



EMERGING 
MARKETS

NORTH
ASIA

NORTH
AMERICA

EUROPE STRONG PROGRESSION 
IN EUROPE 

& THE EMERGING 
MARKETS

2024 CPD like-for-like sales



2024 CPD like-for-like sales growth

EMERGING 
MARKETS

CONTRIBUTION 
TO GROWTH

50%



MEXICO
+19%

BRAZIL
+23%

THAILAND
+19%

SAUDI ARABIA
+20%

2024 CPD like-for-like sales growth

EMERGING 
MARKETS

CONTRIBUTION 
TO GROWTH

50%



EUROPE
STRONG 

DYNAMIC

UNITED KINGDOM
& IRELAND

+11%

IBERIA
+9%

NORDICS

+11%

2024 CPD like-for-like sales growth



SOFT MAKEUP 
MARKET

IN THE U.S.



MAKEUP

SKIN

HAIR
BALANCE
ACROSS

CATEGORIES

2024 CPD like-for-like sales; Hair  = Hair care + Hair co loration + Styling + Lasting texture; Skin = Skin care + Hygiene 



HAIRCARE 

OUTSTANDING
PERFORMANCE

+14%

2024 CPD like-for-like sales growth



HEALTHY
GROWTH

MIX
+1.5%

PRICE

+2.8%
UNITS

+1.2%

2024 CPD like-for-like sales & unit growth



PREMIUMIZEDEMOCRATIZE



21.1%

OPERATING MARGIN

20.5% +60BP

2023 2024

BP= Basis point



2025



PLAN OF
CONQUEST



PLAN OF
CONQUEST

TO STIMULATE 
& OUTPERFORM 

THE MARKET



ACCELERATE
INNOVATION

-1-



BOOMERS



MEN



GEN Z



EMERGING
MARKETS



BOOMERS MEN GEN Z
EMERGING
MARKETS



CAPTURE MAJOR 
BEAUTY TRENDS

-2-



HEALTH &
SENSITIVE SKIN



3 MORE COUNTRIES 
IN EUROPE IN 2025



K-BEAUTY



#1 K-MAKEUP BRAND 
IN THE WORLD

#1 MASS SKINCARE
BRAND IN KOREA

Source: Euromonitor │ Mass makeup categories │ RSP (Reta il selling price) │ 2023 Source : Kantar purchase panel Korea │ Value spend │ per iod 52 w/e June 16 2024



DEMOCRATIZE
UNDER-

PENETRATED
SEGMENTS

-3-



NEW STEPS IN BEAUTY ROUTINES

DAILY UV
PROTECTION

BROW
MAKEUP

HAIRCARE
TREATMENTS



14€* 3€*

*The price indicated is indicative recommendation only; the customer remains free to set its own retail price



50ML 30ML 15ML 7ML

10€* 7€* 4€* 2€*

DIFFERENTIATED
FORMAT

STRATEGY

*The price indicated is indicative recommendation only; the customer remains free to set its own retail price



DOUBLE-DOWN ON 
EMERGING
MARKETS

-4-



KEY 
CONSUMER

SHIFTS



MODERN TRADE E-COMMERCE



STRENGTH 
OF OUR BRANDS



SOUTH-EAST 
ASIA

INDIA

LATIN AMERICA

AFRICA

MIDDLE EAST

DOUBLE-DOWN 
OUR FOCUS

& INVESTMENTS



ACCELERATE
INNOVATION

CAPTURE 
MAJOR BEAUTY TRENDS

DEMOCRATIZE 
UNDER-PENETRATED
BEAUTY SEGMENTS

DOUBLE-DOWN ON EMERGING 
MARKETS

1 2 3 4



≃1BN

≃4BN
OUT OF

POTENTIAL 
CONSUMERS

Source: World Data Lab Consumer Class population with daily spending over 12$ PPP. L ’Oréal users population from Kantar Study based on consumer purchase and consumer usage panel in 50 countries



CONFIDENCE 
& DETERMINATION



DISCLAIMER

"This document does not constitute an offer to sell, or a solicitation of an offerto buy, L’Oréal shares. If you wish to obtain more comprehensive information about L’Oréal, 
please refer to the public documents registered in France withthe Autorité des Marchés Financiers (which are also available in English on ourInternet site: www.loreal-

finance.com).This document maycontain some forward-looking statements. Although the Company considers that these statements are based on reasonable hypotheses 
at the date of publication of thisrelease, they are by theirnature subject to risks and uncertainties which could cause actual results to differ materially from those 

indicated or projected in these statements." Anyreuseof images and content isprohibitedand/or subjectto priorauthorization. »

https://www.loreal-finance.com/
https://www.loreal-finance.com/
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