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#1 K-MAKEUP BRAND #1 MASS SKINCARE
IN THE WORLD BRAND IN KOREA

Source: Euromonitor | Mass makeup categories | RSP (Retail selling price) | 2023 Source : Kantar purchase panel Korea | Value spend | period 52 w/e June 16 2024






STEPS IN BEAUTY ROU
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ACCELERATE CAPTURE UNI[))EII;/II?:I\TIEA'I-'I-II;QI'EI'ED DOUBLE-DOWN ON EMERGING
INNOVATION MAJOR BEAUTY TRENDS BEAUTY SEGMENTS MARKETS



Source: World Data Lab Consumer Class population with daily spending over 12$ PPP. L’Oréal users population from Kantar Study based on consumer purchase and consumer usage panel in 50 countries
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DISCLAIMER

"This document does not constitute an offer to sell, or a solicitation of an offerto buy, L'Oréal shares. If you wish to obtain more comprehensive information about L'Oréal,
please refer to the public documents registered in France withthe Autorité des Marchés Financiers (which are also available in English on ourlnternet site: www.loreal-

finance.com).This document maycontain some forward-looking statements. Although the Company considers that these statements are based on reasonable hypotheses
at the date of publication of thisrelease, they are by theirnature subject to risks and uncertainties which could cause actual results to differ materially from those
indicated or projected in these statements." Anyreuseof images and content isprohibitedand/or subjectto priorauthorization. »
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