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STRONG
FIRST HALF

CONFIDENCE
IN THE FULL YEAR
& BEYOND



OUTPERFORMING
A DYNAMIC BEAUTY
MARKET

L’ORÉAL 
H1 2024

MARKET 
H1 2024

+7.3%
+5/6%

1

2

1 H1 2024 like-for-like sales growth.      
2 L'Oréal beauty market estimates based on manufacturer's net prices, excluding soap,   

toothpastes, razors and blades. At constant exchange rate.



GROWTH BALANCED
BETWEEN VALUE & VOLUME

MIX
+3.3%

LAST

12
QUARTERS

PRICE
+4.1%

VOLUME
+3.4%

1 Average growth over the last 12 quarters.

1

1

1



STRONG GROWTH IN ALL CHANNELS

+7.2%
OFFLINE

+7.8%
ONLINE

1 H1 2024 like-for-like sales growth for sales achieved on our brands’ own websites + estimated sales achieved
by our brands corresponding to sales through our retailers’ websites (non-audited data).
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ALL DIVISIONS GROWING

+8.9% +2.3% +16.4% +5.7%

1 H1 2024 like-for-like sales growth.      

1 1 1 1



OUTPERFORMING
THE MARKET

+8.9%
LFL GROWTH

+8%
MARKET

1 H1 2024 like-for-like sales growth.      
2 L'Oréal beauty market estimates based on manufacturer's net prices, excluding soap,   

toothpastes, razors and blades. At constant exchange rate.

1

2



DEMOCRATIZATION
& PREMIUMIZATION

+7%
VALUE

VOLUME

1 H1 2024 like-for-like sales growth.      

1

+2%1



+10% +9% +14%+13%

4 BIG BRANDS GROWING STRONGLY

1 H1 2024 like-for-like sales growth.      
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1 H1 2024 like-for-like sales growth.      
2 Q1 & Q2 2024 like-for-like sales growth.      

+2.3%
H1 2024

1

ACCELERATING
IN THE SECOND QUARTER

+1.8%
Q1 2024

2 +2.8%
Q2 2024

2



FRAGRANCES
REMAIN

VERY DYNAMIC



DRIVEN BY INNOVATION
MAKE-UP REBOUND



OUTPERFORMING
THE MARKET

+16.4%
LFL GROWTH

+9%
MARKET

1

2

1 H1 2024 like-for-like sales growth.      
2 L'Oréal beauty market estimates based on manufacturer's net prices, excluding soap, toothpastes, razors and blades. At constant exchange rate.



SUNCARE
IMPACT



DOUBLE-DIGIT GROWTH IN ALL REGIONS



ALL BRANDS
GROWING, 
LED BY BOTH
BILLIONAIRE
BRANDS



1 H1 2024 like-for-like sales growth.      
2 L'Oréal beauty market estimates based on manufacturer's net prices, excluding soap, toothpastes, razors 

and blades. At constant exchange rate.

+4%

+5.7% 1

2

OUTPERFORMING
THE MARKET

LFL GROWTH

MARKET



INNOVATION
STRONG



OMNI-CHANNEL
EXPANSION

TO PURSUE
CONTINUING



+14.7%
EMERGING MARKETS

+7.8%
NORTH AMERICA

-1.7%
NORTH ASIA

+11.1%
EUROPE

EXCEPT NORTH ASIA

ALL REGIONS ARE GROWING
MULTIPOLAR MODEL:

1

1 H1 2024 like-for-like sales growth.      
2 Emerging Markets combine the Latin America and the SAPMENA-SSA Regions. 

1

1

1

2



TOP 3 
GROWTH CONTRIBUTORS

USA DACHMEXICO
#1 #3#2



CONTINUING

IMPRESSIVE GROWTH
TO DELIVER

EUROPE

+11.1%
LFL GROWTH

1

MARKET

+9%2

1 H1 2024 like-for-like sales growth.      
2 L'Oréal beauty market estimates based on manufacturer's net prices, excluding soap,   

toothpastes, razors and blades. At constant exchange rate.



EMERGING MARKETS

+14.7%
LFL GROWTH

1

MARKET

~+12%2

16%
OF SALES OF SALES GROWTH

>30%

CONTINUING
TO LEAD

1 H1 2024 like-for-like sales growth.      
2 L'Oréal beauty market estimates based on manufacturer's net prices, excluding soap,   

toothpastes, razors and blades. At constant exchange rate.



NORTH AMERICA

+7.8%
LFL GROWTH

1

MARKET

+4%2

1 H1 2024 like-for-like sales growth.      
2 L'Oréal beauty market estimates based on manufacturer's net prices, excluding soap,   

toothpastes, razors and blades. At constant exchange rate.



NORTH ASIA

-1.7%
LFL GROWTH

1

CONTRASTING 
TRENDS

1 H1 2024 like-for-like sales growth.      



MAINLAND CHINA

NEGATIVE 
MARKET GROWTH 

-2/-3%
MARKET H1

+0.8%
L’ORÉAL H1

1

2

1 L'Oréal beauty market estimates based on manufacturer's net prices,   
excluding soap, toothpastes, razors and blades. At constant exchange rate.

2 H1 2024 like-for-like sales growth.      



IN 3 DIVISIONS 
OUTPERFORMANCE

MAINLAND CHINA



GROWTH
VERY STRONG

INCREASE IN SALES
IN THE LAST 5 YEARS

x3
OF SALES

IN MAINLAND CHINA

11%

MAINLAND CHINA



HAINAN: GAINING SHARE
IN A CHALLENGING ENVIRONMENT

-30% 1

1 L'Oréal beauty market estimates based on manufacturer's net prices,   
excluding soap, toothpastes, razors and blades. At constant exchange rate.

MARKET H1 
SELL-OUT

L’ORÉAL H1 
SELL-OUT

-26%



ROBUST GROWTH 
IN THE REST OF NORTH ASIA



EXTRA-FINANCIAL
PERFORMANCE



VALIDATED 
IN APRIL 2024

BASED ON SCIENCE
NEW CLIMATE OBJECTIVES



IN THE FULL YEAR
CONFIDENCE

& BEYOND



CONTINUED GROWTH
BEAUTY MARKET

2020

2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2021 202220092000 2001 2002 2003 2004 2005 2006 2007 20081999 20242023

+4% +4%
+5%

+4% +4% +4% +4%
+5%

+6%
+5%

+8%

-8%

+5%
+4%

+5%
+4% +4% +4%

+5% +5%

+3%

+5%

+1%

+6%

+8%

1 L’Oréal beauty market estimates based on manufacturer’s net prices, excluding soap, toothpastes, razors and blades. At constant exchange rate.

1

~+4.5%

EST.



+€100Bn BY 2030

MARKET 2023

~€280Bn

~€380Bn

Source: L’Oréal BMS.

MARKET 2030

GLOBAL BEAUTY MARKET:



OUTPERFORMING
IS OUR MANTRA

2020

+6%
+7%

+5%

+8%

-8%

+8%

+16%

+11%

+6%

1 Like-for-like growth.
2 L’Oréal beauty market growth estimates based on manufacturer’s net prices,
excluding soap, toothpastes, razors and blades. At constant exchange rate.

20232022202120192018

+8%

+11%

1

MARKET 2

-4%

H1 2024

+5/6%
+7.3%



RECRUIT 
NEW CONSUMERS



TOUCHING ONE-THIRD
OF OUR ADDRESSABLE MARKET

DEVELOPED EMERGING NORTH ASIA

L’ORÉAL CONSUMER CLASS POPULATION

25%

~4Bn
POTENTIAL 

CONSUMERS
57%

13%

NON-USERS

L’ORÉAL USERS



REA C H

2Bn
CONSUMERS

IN THE
NEXT DECADE



SAPMENA-SSA1LATIN AMERICA

≃12%≃11%

IN EMERGING MARKETS

1  South Asia Pacific, Middle-East, North Africa - Sub-Saharan Africa.

RECRUITING CONSUMERS

MARKET SHARE MARKET SHARE



INDIA
2 NEW DIVISIONS



CHINA:

MARKET
PENETRATION 
OPPORTUNITIES



NORTH AMERICA

Source: L'Oréal BMS. 

MARKET SHARE
OPPORTUNITIES

MARKET SHARE

~14%
NORTH AMERICA

MARKET SHARE

~20%
EUROPE



BORN IN ROMA:

TOP3 IN THE US

MEN’S & WOMEN’S FRAGRANCES

In sell-out. 



OPPORTUNITIES FOR EXPANSION
EUROPE

~10%
POLAND

MARKET SHARE

>20%
FRANCE

MARKET SHARE

Source: L'Oréal BMS. 



200M
MORE POTENTIAL
CONSUMERS 
BY 2030

GROWTH 
OPPORTUNITY
BOOMERS

18%
OF THE POPULATION
IN EUROPE

21%
OF THE POPULATION
IN NORTH AMERICA



GROWTH 
OPPORTUNITY
GEN Z

100M
MORE POTENTIAL
CONSUMERS 
BY 2030

12%
OF BEAUTY 
SPENDING IN 2030

1/3
OF GEN Z SPENDING
IN SAPMENA IN 2030



GROWTH 
OPPORTUNITY
MEN

L’ORÉAL MEN’S 
FRAGRANCES 
1/3 OF TOTAL 

FRAGRANCE SALES

IN EUROPE 
H1 2024

+21.5%

DERMA

MEN/
WOMEN
50-50%

MEN EXPERT



COVERING
ALL PRICE POINTS



COVERING
ALL PRICE POINTS

IN MASS



RECRUIT WITH INNOVATION
BOND REPAIR + GLYCOLIC GLOSS

=
10%

OF SALES OF THE
ELVIVE FRANCHISE



EXCEPTIONAL LAUNCHES IN 2024



RESEARCH
& INNOVATION

€1.3Bn
INVESTED PER YEAR

3%
OF SALES

BEST-IN-CLASS



CASCADE
BREAKTHROUGH

ABILITY TO

INNOVATION



CONTINUED
BRAND SUPPORT

A&P = €13Bn
IN 2023

SHARPENING RETURNS
ON A&P WITH



BY GEN AI
AUGMENTED
CREATIVITY



LEADERSHIP 
IN BEAUTY TECH



READY TO KEEP
WINNING
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€Bn

WORLD LEADER
IN BEAUTY





ALL CATEGORIES, ALL CHANNELS,
ALL PRICE POINTS & ALL REGIONS

BRANDS COVERING



~17%
MAINLAND CHINA

OF H1 2024 SALES

BALANCED COMPANY
A MORE

~17%
EMERGING MARKETS

OF H1 2024 SALES

MEXICO
2ND CONTRIBUTOR 

TO GROUP GROWTH

1 Emerging Markets combine the Latin America and the SAPMENA-SSA Regions. 

1



SELECTIVE M&A STRATEGY

1 The Body Shop was sold in 2017.      2 Sales were restated to reflect the disposal of 50% of Galderma on 11 February 2014.     3 License renewal.     4 Acquisition of the thermalcentre La Société des Thermes de La Roche-Posay.
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CONFIDENCE
IN THE FUTURE



Q A&

“This document does not constitute an offer to sell, or an offer to buy L'Oréal
shares. If you wish to obtain more comprehensive information about L'Oréal, please
refer to the public documents registered in France with the Autorité des Marchés
Financiers (which are also available in English on our internet site: www.loreal-
finance.com). This document may contain some forward-looking statements.
Although the Company considers that these statements are based on reasonable
hypotheses at the date of publication of this release, they are by nature subject to
risks and uncertainties which could cause actual results to differ materially from
those indicated or projected in these statements.”

Disclaimer


